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Disclaimer 2

Neither the United States Securities and Exchange Commission (“SEC”) nor the Chilean Comision para el Mercado Financiero (the “CMF”) nor any securities commission of any other U.S. or non-U.S. jurisdiction has
reviewed, approved or disapproved of this Presentation, or determined that this Presentation is truthful or complete. No representations or warranties, express or implied, are given in, or in respect of, this
Presentation. To the fullest extent permitted by law in no circumstances will LATAM or any of its respective subsidiaries, shareholders, affiliates, representatives, directors, officers, employees, advisers or agents be
responsible or liable for a direct, indirect or consequential loss or loss of profit arising from the use of this Presentation, its contents, its omissions, reliance on the information contained within it, or on opinions
communicated in relation thereto or otherwise arising in connection therewith. Industry and market data used in this Presentation have been obtained from public filings from industry competitors, third-party industry
publications and sources as well as from research reports prepared for other purposes. LATAM has not independently verified the data obtained from these sources and cannot assure you of the data’s accuracy or
completeness. This data is subject to change. In addition, this Presentation does not purport to be all-inclusive or to contain all of the information that may be required to make a full analysis of LATAM. Viewers of this
Presentation should read the same in full together with the Company’s SEC filings indicated herein and each make their own evaluation of LATAM and of the relevance and adequacy of the information taken as a
whole and should make such other investigations as they deem necessary.

This presentation may include forward-looking comments regarding the Company’s business outlook and anticipated financial and operating results. These expectations are highly dependent on the economy, the
airline industry, commodity prices, international markets and external events. Therefore, they are subject to change and we undertake no obligation to publicly update or revise any forward looking statements to
reflect events or circumstances that may arise after the date of this presentation. More information on the risk factors that could affect our results are contained on our Form 20-F for the year ended December 31,
2021.

Use of Non-GAAP Financial Metrics and Other Key Financial Metrics
This Presentation includes certain non-IFRS financial measures such as EBIT (which consists of earnings for the period before income taxes and financial costs and financial income), EBITDA (which consists of

earnings for the period before income taxes and financial costs and financial income, plus depreciation and amortization expense) and EBITDAR (which consists of earnings for the period before income taxes and
financial costs and financial income, plus depreciation and amortization expenses and rentals expenses). In addition EBIT margin which is calculated by dividing EBIT by total operating revenue) These non-IFRS
measures are an addition to, and not substitute for or superior to, measures of financial performance prepared in accordance with an IFRS alternative to net income or any other measures derived in accordance with
IFRS. LATAM believes that these non-IFRS measures of financial results provide useful supplemental information to investors about LATAM. LATAM'’s non-IFRS measures may not be directly comparable to similarly
titled measures of other companies.



LATAM Key Highlights

LATAM reported a positive operational result of US$63 million in the period and the fourth
consecutive quarter of positive EBITDAR.

On November 3rd, LATAM emerged from its Chapter 11 proceedings after 2.5 years and profound
operational and financial transformations.

The group continues advancing on operational recovery, projecting over 85% of ASK recovery versus
2019 by the end of the year and in September 2022 already covers 98% of the pre-pandemic
destinations.

LATAM received approval on its Joint Venture Agreement with Delta Air Lines and is already working
to implement the different aspects of the JVA, which allow for planning capacity and pricing together.




On November 3rd, LATAM successfully emerged from Chapter 11 with
improved cost and capital structures

v" Over US$1 billion in cost saving initiatives
vs 2019

v' Over 40% fleet cash cost savings vs 2019

v Capital Structure: approximately US$6.8 bn
in debt and US$10.3 bn in equity

v Liquidity: US$2.2 bn (25% of LTM revenues)

Key Cost Saving Initiatives

» Business simplification

Rightsized and more efficient fleet

Improved vendor and supplier contracts

Passenger CASK ex Fuel® of US$4.0 cents in
3Q22, below 2019 levels (-3.1%)

Gross Debt (US$bn) 12

$10.4

At Filing PF At Emergence

Liquidity (US$bn) 123
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At Filing PF At Emergence

Note: May not sum due to rounding; ! “At Filing” refers to 5/25/2020 petition date debt balances; 2 “At Emergence” is pro forma for financing transactions related to emergence. Cash balance based on assumed cash as of
12/31/2022 based on publicly available information; 3 Includes cash & cash equivalents and revolving credit facility capacity.

1)  Excludes cargo related costs and double counting cost of Aircraft Rentals (PBH)




LATAM group’s market-leading global network connects within the region %

and to the world
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LATAM group’s vast global network enjoys a competitive
advantage over other South American carriers

— Superior value proposition, while utilizing our network to
optimize market coverage and minimize costs

— Unparalleled cargo network under a cargo strategy that
leverages freighter and belly capacity

=36 new routes will be opened in 2023, demonstrating large

DRI

SCL (Chile): connectivity to North
America, Europe and Oceania

GRU (Brazil): connectivity to
Europe, Africa, Asia (Tel Aviv), and
select service in North America

@
®

LIM (Peru): connectivity to North
America, the Caribbean, and
Europe

scale of operations and growing demand across geographies

Operating 142 passenger destinations in 21 countries as of
September 2022, 98% of total destinations flown by the end
of 2019

In the third quarter of 2022, LATAM’s operation (in ASKs)
reached 81% of 2019 levels (63% increase versus 3Q21)

During Chapter 11 LATAM affiliates strengthened their
respective participation in their domestic markets. The
LATAM group continued to expand and strengthen its
network, connecting the Americas to the world. ==«
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LATAM group has leading market shares in domestic and international ?
markets

Domestic Affiliate Market Share: International Capacity Share?

June 2022 ASK June 2022
Z LATAM 25 \

COLOMBIA

V.
N#2”Z
- a
ZLATAM ZLATAM V. ZLATAM V.
’ 417 ’ L \#2Z  16% ; _ \#2Z 17=%
ECUADOR South America - =pe~ South America — =
/\ North America Europe
\ v
2”2
(
FZLATAM
PERU 677 a V.Y S I\
AY € Z LATAM Nyl17 77% Z LATAM \\#1t/ 335
\\#1'/ ZLATAM 354 South America - 7o~ : Within South "y 3
RAZIL : Oceania / Asia Pacific America
B
= V.
: -7

Leading market share across domestic markets and an unparalleled network connecting Latin America to the rest of the world

Note: LATAM Airlines Argentina ceased operations in 2020. South America’s capacity shares calculated considering the countries where the group counts with domestic operations (i.e. Brazil, Chile, Peru, Ecuador and Colombia).

Source: 1 ANAC Brazil’s website (as measured by RPKs), JAC Chile’s website (RPKs), DGAC Peru’s website (number of passengers carried), Diio.net for Colombia and Ecuador (ASKs) as of June 2022; 2 Diio.net measured in ASKs as
of June 2022



During the reorganization process and past 30+ months, LATAM has
achieved important transformations and milestones

@ BEST AIRLINE IN SOUTH AMERICA 2022 — Skytrax (3 consecutive year) &

World Travel Awards (7th consecutive year)

@ RECORD LEVELS OF CUSTOMER SATISFACTION- +16 points vs pre pandemic in Net Promoter Score (NPS)

@ “ANECESSARY DESTINATION” — Sustainability Strategy

|. Carbon Neutrality by 2050

ll.  Offset 50% of domestic emissions by 2030
lll. Eliminate single-use plastics by 2023

IV. Zero waste to landfill by 2027

@ KEY STRATEGIC INVESTMENTS

MOST SUSTAINABLE AIRLINE IN THE REGION
(AND 4™ IN THE WORLD)
S&P Corporate Sustainability Assessment

BRONZE CATEGORY Bronce s 2083
Sustainability Yearbook 2022  S&pGiobal

|. FLEET RENOVATION AND CARGO FREIGHTERS STRATEGY

Il.  DIGITAL TRANSFORMATION
I1l.  CABIN RETROFITS



The JVA between LATAM group and Delta will connect the Americas like
never before

Fully approved by ?“ = Both airlines will be able to First profit sharing
regulatory authorities on jointly share corporate agreement between North
September 30, 2022. accounts and pricing American and South

strategy, within the scope American carriers.
Integration of both of LATAM of the JVA*.

group and Delta networks. Leading airline partnership
Applies to passenger and between the two regions.

Access to more than 300 cargo operations between

destinations between the the integrated network. LATAM group + Delta would

US/Canada and South be the largest player in the
ArEiics, Deeper loyalty program JVA’s scope between North

value proposition and America and South America
New route offerings, more access to “high value in total capacity share as of
connections and reciprocal customers”. June 2022.
loyalty benefits.

*Within the scope of the JV (flights between the U.S./Canada and Brazil, Chile, Colombia, Paraguay, Peru and Uruguay).
Note: South America’s capacity shares calculated considering the countries where the group counts with domestic operations (i.e. Brazil, Chile, Peru, Ecuador and Colombia).




Third Quarter 2022 Highlights of LATAM group

Operations & Network Financial Results Sustainability
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Operation (in ASKs) reached = US$2,587 million in revenues, Climate Change:
81% of 2019 levels. almost in line with 2019 (-2.9%)

and +97% vs 3Q21
Healthy load factor of 82.9%

Passenger revenues
0.7 pp. 2019). ° -
( el ErE L ) 8.3% versus 2019 Shared Value:

134.6% vs 3Q21).
In a context of strong demand (+ vs 3Q21) - Launch of “Baltra, free of

for air travel, passenger gleldS Cargo revenues +63.9% o0 . .
increased 14.2% versus 2019. corr?pared to 2019 slesiiles” carmpsiign I Evaeos

14.1% vs 2Q21). :
Two cargo freighters were (+ ¥ 202 Circular Economy:

incorporated to our fleet Positive operating result of » Advancement of a 75%
during the quarter, totaling 16 US$63.1 million (vs -US$691.9 reduction in our commitment of
freighters. million in 3Q21) and US$399.4 eliminating single-use plastics
million EBITDAR (vs US$-144.9 from operations in 2023.
in 3Q21).

= Expansion of the sustainability
ambassadors program in Brazil.




Third Quarter 2022 Operating Statistics

3Q22 Capacity Capacity Traffic Load Factor  RASK/RATK (US$c) !
Breakdown (ASKs %) (ASKs) vs 2019 (RPKs) vs 2019 (% vs 2019)
44.5%
International 32.9% 33.4% 84.5% 6.9
L H Regi .7/ =3J3.4/ ./ .
(Long Haul & Regional) (0.7 p.p.) (+19.4%)
BRL
. , 42,
Domestic Brazil ’ reso 6.0% 5.3% 81.6% 7.1 4%
(-0.5 p.p.) (+6.6%)
. 19.1%
SSC Domestic -16.6% -16.2% 81.6% 8.0
(+0.4 p.p.) (+27.1%)
. . 55.2% 25.4
Cargo 2.1% 5.1% (+1.6 p.p.) (+60.6%)

1 RASK by business unit includes ticket revenue, breakage, and ancillary revenues.
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LATAM group has a diversified revenue structure and relevant US Dollar
and Euro revenues

LTM Revenues by Business Unit LTM Total Revenues by Currency* LTM Passenger Capacity Breakdown
LTM 3Q 2022 LTM 3Q 2022 LTM 3Q 2022
Others; 2%

Domestic SSC;
22%

Cargo; 20%

International;
30% Other Currencies;

417
. US$ Dollar +
Domestic SSC; € Euro; 59%

197%

International;
40%

Domestic Brazil;
37%

Domestic Brazil;
29%

* US Dollar and Euro revenues consider revenues received in those currencies as well as revenues that were priced in those currencies but received in local currency at the time of reception.
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Cost saving initiatives carried out during the reorganization process allow

for Passenger CASK ex Fuel below 2019 levels

1)
2)

Passenger CASK ex Fuel® (Us$

cents)

-3.1% (vs 2019)

—,

3019 3021 3022

Total Costs US$ millions 3Q22 3Q21 Change (%) 3Q19 Change (%)
Fuel Cost -1,110 -393 182.7% -717 54.8%
Wages & Benefits -302 -252 19.7% -447 -32.4%
Depreciation & Amortization -303 -291 4.3% -376 -19.3%
Aircraft Maintenance -139 -206 -32.9% -105 32.5%
Aircraft Rentals (PBH) -33 -43 -24.4% n.m.
Others' -809 -857 -5.6% -856 -5.6%
Operating Costs -2,524 -1,793 40.8% -2,396 5.3%
CASK ex fuel 4.6 7.4 -37.8% 4.4 4.5%

Includes cost of Commissions to Agents + Other Rental and Landing Fees + Passenger Services + Other Operating Expenses

Excludes cargo related costs and cost of Aircraft Rentals (PBH), the variable fleet payment that due to accounting policies appears as a duplicate cost in the Income Statement.
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Third Quarter 2022 Financial Summary

(US$ millions)

Total Operating Revenues

Passenger
Cargo
Others

Total Operating Costs

Fuel
Ex-fuel

3Q22

2,587
2,145
412
30

3Q21

1,314
915
361

38

Change

97.0%
134.6%

14.1%
-21.3%

40.8%

182.7%
1.0%

3Q19

2,665
2,340
252

73

Change

-2.9%
-8.3%
63.9%
-59.5%

5.3%

54.8%
-15.8%

__________________________________________________________________________________________

Net Income

EBITDA
EBITDA Margin

644.7
24.2%

__________________________________________________________________________________________

EBITDAR
EBITDAR Margin
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EBITDAR - Quarterly Evolution

EBITDAR (US$ million)

448.1 3994
-144.9
3021 4021 1Q22 2Q22 3022

14



Consolidated Cash Flow — First Nine Months

US$ millions Asof 3022  Asof3Q21  Asof 3019
Cash collection from operating activities 7,628 3,341 8,295
Payments for operating activities -7,161 -3,701 -6,646
Cash flow from operating activities 467 -360 1,650
Purchases of property, plant and equipment -462 -356 -588
Others -9 3 -195
Cash flow from investing activities -471 -353 -784
Net Cash Flow after investments -4 -713 866
© Payments for changes in ownership interests in subsidiaries - - 294
Amounts raised from loans 2,779 370 1,414
Payments of loans and leases 2,756 -443 1,430
Interest paid -294 -86 -397
Others 164 124 -113
Cash flows from financing activities -106 -35 -821
Effects of variation in the exchange rate -39 -18 -179
Net increase (decrease) in cash and cash equivalents -150 -766 -134

15



Third Quarter 2022 Credit Metrics ?

Financial Debt Position Liquidity as % of LTM revenues
44 .97 21.1%
—8 2517

2,297
1,847 2,200

11,682

10,396

December 2021 September 2022  Ch 11 Emergence”

December 2021 September 2022  Ch 11 Emergence”

m Financial Debt (US$ MM)  m Lease liabilities (US$ MM) mmm Cash (US$ MM) mmm Undrawn DIP financing

e Undrawn RCF —o—Liquidity
Fuel Hedge (% consumption) Pro-Forma Non-Fleet Debt Profile - Maturities
247 18% 20% 1.73
m US$ billion
¥ 0.72

009 0.02 005 0.05 0.02 l

4022 1023 2023 3023 2023 2024 2025 2026 2027 2028 2029

Source: Financial Statements September 2022 16

Note: The Pro-Forma Non-Fleet Debt Profile includes PDP financing and Spare Engine Facility amortizations.
*Approximate numbers, according to pro-forma figures.
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